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MEDULA?

WHAT DO WE OFFER? WHO DO WE REACH?

OUR COMPANY

PAL (Periddicos Asociados Latinoamericanos) was born
Consolidated and sorted all information from different media

Grew to 15 newspapers

Digital versions

Managing implementation problems with all websites
Unified ad specs with IAB in most of our websites

Online department in USA
Administering all the media for the associated newspapers

PAL Network - 170 websites administrated in our office in Miami
Grew the number of members and users
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MEDULA (MEDios Unidos LAtinoamericanos) was born
with a 100% newspaper capital and 200+ properties
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OUR COMPANY
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WHAT DO WE OFFER?
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100% owned and operated by the publishers

Publishers with 50+ years in the market
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_ STRATEGIC ASSOCIATIONS REPRESENTATION
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MEDULA? WHAT DO WE OFFER? WHO DO WE REACH?

PRODUCTS STRATEGIC ASSOCIATIONS REPRESENTATION
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_ STRATEGIC ASSOCIATIONS REPRESENTATION
IMEDULA

NETWORK

\

Commitment

Our Publishers:
* Have proprietary Content
* Are part of an editorial house
(TV, Newspaper, Radios etc.)

Multiple Channels:
» Entertainment * Sports
* Finance - Technology
* Travel
« Women
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WHAT DO WE OFFER? WHO DO WE WORK?

PRODUCTS

ULA
MEDI A

STRATEGIC ASSOCIATIONS REPRESENTATION
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MEDULA? WHAT DO WE OFFER? WHO DO WE WORK?

STRATEGIC ASSOCIATIONS PRODUCTS REPRESENTATION

dguble
chick dart for publishers

aliaa

the voice of hispanic marketing

e-PLINNING
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WHAT DO WE OFFER?

REPRESENTATION

STRATEGIC ASSOCIATIONS

MEDIA REPRESENTATION IN LATAM & US HISPANIC
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WHO DO WE REACH?

PRODUCTS
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MEDULA? WHAT DO WE OFFER?

LATAM US HISPANIC

+US Hispanics
+LATAM

~Europe

+Brazil (coming soon)
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LATAM US HISPANIC OUR REACH

OUR CAPABILITIES:

PREMIUM MEDIA
Target by DMA
\ Target by Ethnicities
y Locally Managed Ad Serving
—j’ -Accuracy
-Optimization
-Timing
Range of 2 million unique users

[

Source of information: ComScore. %:/ M E D U |_ A



WHO IS MEDULA? WHAT DO WE OFFER? WHO DO WE REACH? CONTACT US
OUR REACH LATAM US HISPANIC
Prominent Language
2% : :
Spanish Primary
Bilingual
34%

English Primary

64%

*Information gathered from Media Metrix - Demographic Profile
category as custom-defined by (ComScore)
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WHO IS MEDULA? WHAT DO WE OFFER? WHO DO WE REACH? CONTACT US

OUR REACH LATAM US HISPANIC

Region (DMA)
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West North Mountain Pacific New Mid South East South West South East North

Central England Atlantic Atlantic Central Central Central

*Information gathered from Media Metrix - Demographic Profile
category as custom-defined by (ComScore)

-

Y/MEDUL A

[



MEDULA? WHAT DO WE OFFER? WHO DO WE REACH?

LATAM US HISPANIC OUR REACH

 OUR CAPABILITIES:

PREMIUM MEDIA . Top. ComScore newspapers in the
region
- South America
\' - Central America

jﬂ - Caribbean

* Premium inventory and
placement

« 37 million+ unique users

« 200 million+ page views monthly

« 28% Internet shared voice in the
region

Source of information: ComScore. %:/ M E D U |_ A



WHO IS MEDULA? WHAT DO WE OFFER?

US HISPANIC OUR REACH

C) COMSCORE.

-

[El@Medula Network Potencial Reach

Key Measures

WHO DO WE REACH? CONTACT US

LATAM

December 2012 Latin America

734,878 “76.8 “73,978 5.0
Average Visits per Visitor

Total Unigue Visitors (000) Average Minutes per Visit Average Daily Visitors (000)

Demographics Full Universe

Medula Network Potencial Reach [l Unfortunately, Full Universe is not yet available for this region.

Total Internet Please select anotner region.
Gender

Male p————l————0} . —
Total Unique Visitors (000) Trend

O
25% 50% 75%  100%

Female
™
Persons - Age 20,000

15-24 W

25.34 [E————

20,000
35-44 [W——
45-54
- 10.000
56+

25% 50% 75% 100%
DJFMAMUJJASOND
Total Unique Visitors (000) to Medula Network Potencial

Reach
decreased 7.0 % since Jul 2012

“788
Total Pages Viewed (MM)

World Metrix

Region % Comp Index

Asia Pacific 03 1

Europe 241 S0

Latin America 707 769

Middle East - Africa 0.4 4 \‘ :
North America 45 33 e

* - map corresponds to Index

Allinformation provided through tis comScaore Media Dashioard remains the exclusive property of comScore, Inc. A oense is hereby provided so thatthe data provided through the
comScore Media Dashboard may be used for the liensee's busingss purposes, o nclude the prining ofdata trough the inferface, howwever, under no citcumstances may any information

e resold by the licensee.
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Join us now!

www.medula.net
305.851.8151 | 305.851.7055

MEDULA £ Jin €



http://www.medula.net/

